Recruiting with Guardian Jobs

The Guardian carries more HR/personnel roles than the rest of the national quality
press put together
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The Guardian carries more diversity/employee relations roles than any other
publication including the Voice, Personnel Today and People Management

Advertising on guardianjobs.co.uk

25,200 users of guardianjobs.co.uk work in HR/Training

More applications on guardianjobs.co.uk per HR role than changeboard.co.uk and
personneltoday.co.uk combined

On the guardianjobs.co.uk site there are over 55 daily searches for “HR” or “human
resources” and 91 daily searches for “training”

Vacancies can run across the guardian.co.uk network giving you a potential audience
of 8 million unique users

60% of Guardian Jobs site users do not use the Guardian newspaper for job seeking
— enabling you to reach a unique audience

Other opportunities to
advertise

Guardian Jobs has a number of other
opportunities to help you reach
candidates including: behavioural
targeting, video, pro les on
MediaGuardian.co.uk and run of paper
advertising

Guardian Jobs Resourcing o ers response
tracking, candidate checking, telephone
interviewing, and psychometric testing
etc, in order to deliver only the very best
candidates to recruiters

You can also take advantage of our
more advanced e-recruitment solutions
to help you manage your candidate
application process.

Using a combination of the Guardian
in print and online provides the best
response

74% of recruitment adverts* placed
with Guardian Jobs** result in a
Guardian candidate lling the role

Of those who recruit via Guardian Jobs,
98% describe the candidate quality as
medium or high
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